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01
Retouching:
Southern Comfort

I was briefed to work on the shot on the 
left and make it look like it was lemonade 
with Southern Comfort at the bottom.



02
Retouching:
Häagen Dazs

I was briefed to clean up this product. It was 
also shot on a different tile to the rest of the 
products in the range. So I had to make it 
consistent with the rest of the photography.

You can see the changes that were made to 
this original shot on the following page.



02
Retouching:
Häagen Dazs



03
Retouching:
Roche

This is an image of a gene chosen by Roche 
to use on a campaign. I had to extend the 
background and add a 3D glass X and 
mute the colour around the X. This was to 
show an improvement in a new product 
they were using in gene research.
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Retouching:
Roche



04
Retouching:
Gilead

Here is an example of an image that I was 
briefed to retouch. On the following page you 
can see exactly what I had to remove or add.



04
Retouching:
Gilead



05
Retouching:
Komfort: Brochure

This is an example of an image that I was 
briefed to retouch, from a shoot for a company 
that design and install office spaces.

The brief was pretty extensive and included 
changing the colour of the carpet, straightening 
out the ceiling and removing the reflections from 
the glass - as you can see on the following page.



05
Retouching:
Komfort



06
Retouching:
National Geographic Channel

These are images that I had to combine  
and comp into an epic movie style poster  
for Nat Geo TV. 

They had filmed a programme about 
Stonehenge and I was given shots from the 
filming plus CGI images. On the following page 
is an example of a comp that I came  
up with.



06
Retouching:
National Geographic Channel

Here you can see the final composite 
image artworked into it’s final context. 
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01
Packaging::

Strathmore Water

Here are some examples of designs that 
were fairly complex to artwork. It needed a 
spot white base to print onto film that would 
wrap around each bottle in the range. As 
you can see on the spot white plate below I 
had to add bit-mapped areas of white so the 
clouds would print white and then knockout 
areas of the remaining colours that print 
afterwards to leave the relevant areas white. 

This design printed spot white, cyan, 
and a green/blue Pantone spot ink. 



02
Packaging:
Strathmore Water

You can see here the complexity in 
printing this design. A total of 6 inks 
to produce the final artwork.



03
Packaging::

Southern Comfort

Here are two examples of packaging 
for Southern Comfort that I set up. 

The top one is five colour. Four colour process 
and a spot gold in the illustration detail and on 
the branded elements to give them lift from the 
design. I had to trap this design very carefully 
to avoid any mis-registration problems in print.

The second design is set up using one 
Pantone colour only and a spot white ink.



04
Packaging:
Tesco

This is an example of food packaging 
from a range that I set up for an 
agency. It incorporates a spot white ink, 
process and other Pantone inks.



05
Packaging:
Zirh

This example shows a piece of packaging 
artwork that was to be printed on silver board 
with two Pantone inks and a spot white. 

INGREDIENTS: WATER (AQUA), COCAMIDOPROPYL BETANE, 
PEG-120 METHYL GLUCOSE DIOLEATE, DIPROPYLENE GLYCOL, 
SODIUM LAURYL SULFATE, SODIUM METHYL COCOYL TAURATE, 
SODIUM BENZOATE, POLOXAMER 184, SODIUM SULFATE, 
TRISODIUM EDTA, CITRIC ACID, BUTYLENE GLYCOL, SODIUM 
CHLORIDE, CHAMOMILLA RECUTITA (MATRICARIA) FLOWER 
EXTRACT (CHAMOMILLA RECUTITA), LAVANDULA ANGUSTIFOLIA 
(LAVENDER) EXTRACT m(LAVANDULA ANGUSTIFOLIA), 
PHENOXYETHANOL, SALVIA OFFICINALIS (SAGE) LEAF EXTRACT 
(SALVIA OFFICINALIS), METHYLPARABEN, ETHYLPARABEN, 
ISOBUTYLPARABEN, PROPYLPARABEN, BUTYLPARABEN.

NOTE: AOID DIRECT CONTACT WITH EYES. IF CONTACT OCCURS, 
RINSE EYES WITH WATER. KEEP OUT OF REACH OF CHILDREN.

IMPORTANT: ÉVITER LE CONTACT AVEC LES YEUX. LE CAS 
ÉCHÉANT, RINCER ABONDAMMENT À L’EAU.TENIR HORS DE 
PORTÉE DES ENFANTS.

NOTA: EVITAR EL CONTACTO DIRECTO CON LOS OJOS. EN CASO 
DE CONTACTO, ACLARAR CON ABUNDANTE AGUA. MANTENER 
FUERA DEL ALCANCE DE LOS NIÑOS.

ANMERKUNG: AUGENKONTAKT VERMEIDEN. BEI 
VERSEHENTLICHEN KONTAKT, AUGEN MIT WASSER AUSSPÜLEN. 
VON KINDERN FERNHALTEN.

IMPORTANTE: EVITARE IL CONTATTO DIRETTO CON GLI 
OCCHI. IN CASO DI CONTATTO CON CLI OCCHI SCIACQUARLI 
CON ACQUA. TENERE FUORI DALLA PORTATA DEI BAMBINI..

12M

ZIRH HOLDINGS LLC
NEW YORK, NEW YORK 10022

MADE IN THE USA
ZIRH DIST.

NEW YORK • LONDON • SE PARIS
WWW.ZIRH.COM

THIS GENTLE FACE CLEANING GEL WORKS TO REMOVE DIRT AND 
OIL WITHOUT DRYNESS OR IRRITATION. CONTAINS A SOOTHING 
BOTANICAL BLEND, IDEAL FOR NORMAL TO DRY SKIN. 

SUGGESTED USE: WET FACE. SQUEEZE A SMALL AMOUNT INTO 
PALM. WORK INTO A LATHER AND APPLY TO FACE AND NECK. 
RINSE AND PAT DRY, USE TWICE DAILY.

CE GEL NETTOYANT DOUX ÉLIMINE LES IMPUETÉS ET L’EXCÈS DE 
SERUM, SANS DESSÉCHER LA PEAU NI PROVOQUER D’IRRIATION. 
COMPLEXE APAISANT AUX PLANTES, IDÉAL POUR LES PEAUX 
NORMALES À SÈCHES.

LIMPIADORA FACIAL SAUVE
MILDER GESICHTSREINIGER

DETERGENTE DELICATO PER IL VISO
PRODUTO PARA A LIMPEZA DA PELE

GREEK GREEK GREEK

2

1

3

4

CLEAN

SHAVE

MOISTURIZE

ENHANCE

YOUR ZIRH
SKIN TOOLS

BOTANICAL PRE-SHAVE OIL
HUILE DE PRÉRASAGE AUX

EXTRAITS NATURELS DE PLANTES

BOTANICAL PRE-SHAVE OIL
HUILE DE PRÉRASAGE AUX

EXTRAITS NATURELS DE PLANTES

PREPARE

PREPARE

     30 ml. NET WT.
POIDS NET 1.0 OZ.

     30 ml. NET WT.
POIDS NET 1.0 OZ.

PREPARE

COLOUR BREAKDOWN ARTWORK CODE

ZIRH Prepare 30ml Sec.ai

CLIENT APPROVAL (NAME AND DATE)

DESIGNER APPROVAL (NAME AND DATE)

P&G • ZIRH
DETAILS • ZIRH PREPARE SECONDARY CARTON 30ML
27.05.10    

© Webb deVlam 12 Junction Mews  London W2 1PN  UK  Tel  +44 (0)20 7706 8076  www.wsdv.com

CUTTER GUIDE
DO NOT PRINT

TOY0 0433 TOY0 0433
@ 70%

PRINTED WHITE

Ref: ZIRH_Prepare (30ml)_Silver Foil Box
Size: 1.375"W x 1"D x 3"H
Stock: Silver Foil Paper
Date: 23 May 2008
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06
Packaging:
Client

Nonecus magnam simpere volor sequist 
volum id explatiis nost alibus que nobis 
ventemquibus iduntior aliquiat.

Andicti quibuscia des de mod eati odis 
aut atiae dis pora porectem cus eum a 
volectusam lati cori unt ut fugit, archillibus 
volupicabo. Occumet, alibustem aut 
venducidest, quidita tendistio iusdaest 
alitam sequas ipiet alitatur atur? Cum fugit 
perum elenient mi, to eaque evendaestrum 
facepero voluptur, nimusapedis aut aritatur?
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01
Point of Sale:
Southern Comfort: Various

Here are some items created for Southern 
Comfort. The poster on the left is A1 
and had a special set up using a UV 
ink that was overprinted onto the logo 
and type and glowed in the dark.

The rest of the items all have a spot 
metallic gold ink incorporated to bring 
attention to the branded elements. 

The poster immediately to the left was created 
as part of a display stand. I created all the detail 
in Photoshop to build the Mardi-Gras style mask.



02
Point of Sale:
Lego: FSDU

This is a free standing display unit that I created 
all the elements for. It’s all done in Photoshop 
with textures that I created.  
Every element here was created by myself 
from the nuts, bolts, textures, panels & cogs.

The only part I didn’t create is obviously  
the toys themselves and the ‘Take the 
Challenge’ logo, which was supplied  
by Lego.



03
Point of Sale:
Lego: Leaflet & Wall Graphic

This is a huge wall graphic that I created and a 
double sided leaflet using the same elements. 
It’s all done in Photoshop with textures that I 
created. Every element here was created by 
myself: nuts, bolts, textures, panels & cogs.

The only part I didn’t create is obviously  
the toys themselves.



04
Point of Sale:
Braun: Posters

Artwork layouts for Braun. 

Here the retouching of the blacks in 
the images is really important, so that 
they are seamless throughout the whole 
piece and the rest of the campaign.

I also created the swirl going around the 
hair products and artworked the layouts.

Series 3

Remove the weekend
with 50% less redness.
Braun Series 3 with Triple Action FreeFloat™ System

artwork
Job No: 2225948

Proof: A 34%

Date: 07.04.10

Mac Op: Alan C
Proj.Manag: Jane Bibby

Agency: Dialogue141

Agency No: 5016050

Client/brand: 
Braun

Publication / Material:
Key Artworks Series 3

Size: 
594 x 420mm A2

Fonts:
Helvetica Neue

Spot Colours:

Process Colours:
C , M , Y, K

Non-printing Colours:
Cutter I

020 7479 0247
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2225984_BraunSeries3A2_AW.pdf   1   09/04/2010   14:29

New

Series 7

A quantum leap in thoroughness.
10,000 micro vibrations with
every stroke.
Braun Series 7 with Sonic Technology

artwork
Job No: 2225984

Proof: A 34%

Date: 06.04.10

Mac Op: Alan C
Proj.Manag: Jane Bibby

Agency: Dialogue141

Agency No: 5016050

Client/brand: 
Braun

Publication / Material:
Key Artworks Series 7

Size: 
594 x 420mm A2

Fonts:
Helvetica Neue

Spot Colours:

Process Colours:
C , M , Y, K

Non-printing Colours:
Cutter I

020 7479 0247
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Series 5

New

Captures even stubborn
hairs others leave flat-lying.
Braun Series 5 with ActiveLift™

artwork
Job No: 2225948

Proof: A 34%

Date: 07.04.10

Mac Op: Alan C
Proj.Manag: Jane Bibby

Agency: Dialogue141

Agency No: 5016050

Client/brand: 
Braun

Publication / Material:
Key Artworks Series 5

Size: 
594 x 420mm A2

Fonts:
Helvetica Neue

Spot Colours:

Process Colours:
C , M , Y, K

Non-printing Colours:
Cutter I

020 7479 0247
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K

2225984_BraunSeries5A2_AW.pdf   1   09/04/2010   14:28



05
Point of Sale:
Southern Comfort: Tent Card

This is a ‘tent card’ that is intended to stand on 
a table in a bar advertising drinks promotions.

It was relatively complex to set up. It has a spot 
white ink where the graphics knock out. It also 
has a spot gold ink used on text, graphics and 
the intricate area on the illustration. This had 
to be trapped to avoid registration problems 
by choking the gold with the process colours. 

I also did the retouching on the glass to 
show through to the background pattern.
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THIS PRINT IS NOT COLOUR ACCURATE. THIS IS A VISUAL ONLY

Special colours specified are from the PANTONE©
Matching System, unless otherwise stated

Client: Southern Comfort

Job No: BRO0001

Operator: GS

Proof No: 1

Trim size: W 96mm X H 578mm

Artworked @: 100%

Bleed: 3mm

Die cut: Supplied

FILE NAME: PW OUTSIDE AW

Special instructions: MATT VARNISH OVERALL

Southern Comfort - Pitcher Wrap - OUTER
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Point of Sale:
Remington: Wall Graphic

This is a huge piece of artwork. It 
covered a whole wall. It’s purpose was 
to look like an exhibition display. 



C=83 M=79 Y=72 K=95

T H E  X J ’ S  T E C H N O L O GY 

I S  T H E R E  TO  S E RV E  YO U ,  

N OT R E P L AC E  YO U .  

G O O D  G R I E F  I T S E RV E S  

YO U  W E L L .

I  T R U S T T H E  J U D G E M E N T O F  OT H E R S

T R U S T T H E  J U D G E M E N T O F  OT H E R S

I  T R U S T T H E  J U D G E M E N T O F  OT H E R S

I  T R U S T M Y OW N  J U D G E M E N T

T R U S T YO U R  OW N  J U D G E M E N T

D e a r  < M R  A N S E L L > ,  y o u r  e xc l u s i v e  i n v i t a t i o n  

t o  t e s t  d r i v e  t h e  a l l  n e w  J a g u a r  X J.

T H E  A L L  N E W JAG UA R  X J

J8405XXXX
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Direct Mail:
Jaguar: Direct Mail Campaign

In setting up this campaign it was important 
that retouching of the blacks on the images 
was consistent. So that they would flood 
across each item and match all the others.

I also set up all the artwork elements.

THE ALL NEW JAGUAR XJ

THE ALL NEW JAGUAR XJ

THE ALL NEW JAGUAR XJ

J8403

D E A R  M R  A N S E L L ,  YO U R  E XC L U S I V E  I N V I TAT I O N  

TO  T E S T D R I V E  T H E  A L L  N E W JAG UA R  X J .

D E A R  M R  A N S E L L ,  

YO U R  E XC L U S I V E  I N V I TAT I O N  TO  

T E S T D R I V E  T H E  A L L  N E W JAG UA R  X J .

D E A R  M R  A N S E L L ,  

YO U R  E XC L U S I V E  I N V I TAT I O N  

TO  T E S T D R I V E  T H E  A L L  N E W 

JAG UA R  X J .
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JAG UA R  X J ?

HHHH OOOOWWWW WWWW I LLL LL YYYYYOOO U

EEEE XXXXX PPP EEE RRR II EEE NNN CCCC EE

TTTTT HHHH EE AAAAA LL LLLL NNN EEEE WWW

JJJJJAAAAAGGG UUUAAA RRRR XXX JJJJ ??

D E A R  M R  A N S E L L ,  

YO U R  E XC L U S I V E  I N V I TAT I O N  TO  T E S T D R I V E  

T H E  A L L  N E W JAG UA R  X J .

C=83 M=79 Y=72 K=95

  “The XJ’s technology is there  
to serve you, not replace you.
Good grief it serves you well.”

Step inside the exquisitely crafted cabin and 
you’re instantly cocooned in unsurpassed 
luxury. A host of intuitive and groundbreaking 
technologies sit directly at your command, 
including an innovative 8” Dual View Touch 
Screen, Virtual Instruments™ that digitally 
display your driving information and 20 
speakers with a remarkable 1200 watt 
surround sound from the distinguished 
Bowers & Wilkins audio system.

T H E  A L L  N E W JAG UA R  X J

 “The new XJ is simply the world’s best 
driving and most engaging luxury car.” Quentin Wilson, The Sunday Mirror

J8408

Paul Horrell, Top Gear

C=96 M=74 Y=50 K=53 C=83 M=79 Y=72 K=95C=83 M=79 Y=72 K=95

 “You’ll respect the others 
but you’ll love the XJ.” Nat Barnes, Daily Express

We’re delighted to announce that the all new XJ is now on sale 
and available to test drive. 

As you’ve seen, the XJ is clearly a car that stirs the emotions. 
For those who’ve driven it, the XJ defies preconceptions and 
transforms the very idea of a luxury saloon. For those who’ve 
yet to appreciate its flawless style and performance, we invite 
you to judge the car for yourself. 

To arrange a test drive and be one of the very first to experience 
the remarkable all new XJ, please call 0800 015 8605 or visit 
www.jagaur.co.uk

Yours sincerely,

Geoff Cousins
Managing Director, Jaguar UK
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T H E  A L L  N E W JAG UA R  X J .

D E A R  < I N S E RT T I T L E  A N D  N A M E > ,  

YO U R  E XC L U S I V E  I N V I TAT I O N  TO  T E S T D R I V E  

T H E  A L L  N E W JAG UA R  X J .

XXXX

T H E  A L L  N E W JAG UA R  X J

We’re delighted to announce that the all new XJ is now on sale 
and available to test drive. 

As someone who instinctively knows that to truly appreciate 
the XJ it has to be driven, we invite you to judge the car’s 
luxury, technology and performance for yourself.

To be one of the first to experience the remarkable all new XJ, 
please call 0800 015 8605 or visit www.jaguar.co.uk to book  
a test drive. 

Yours sincerely,

Geoff Cousins
Managing Director, Jaguar UK

P.S. For those who require more details regarding the iconic design, 
intuitive technology and advanced engineering of the XJ, please refer 
to the other envelope.
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T H E  A L L  N E W JAG UA R  X J

 “The new XJ is a paradigm 
shifter…its ability to be plush 
and soothing one moment, 
and composed, precise and 
entertaining the next.”By allying a new generation of ultra-efficient, 

high performance powertrains with the latest 
chassis technologies, the XJ consistently delivers  
an exhilarating driving experience,as well  
as improved economy. Its uncompromising 
engineering uses aerospace-inspired construction 
techniques, which makes the XJ the most 
technically advanced Jaguar ever created.

Matt Saunders, 
Autocar
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T H E  A L L  N E W JAG UA R  X J

“You’ll walk into the 
showroom, take one 
look at the car and 
fall in love.”The all new XJ exemplifies our belief in 

creating beautiful, fast cars. With its 
powerful stance and commanding poise, the 
car is the culmination of some very different 
thinking. Its dramatic and contemporary style 
makes the XJ the boldest interpretation  
yet of Design Director Ian Callum’s vision for 
Jaguar. Quite simply, the XJ challenges the 
notion that luxury saloons should 
unquestionably be conservative in design. 

Jay Leno,  
timesonline.co.uk

C=83 M=79 Y=72 K=95

T H E  A L L  N E W JAG UA R  X J
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T H E  X J ’ S  T E C H N O L O GY 

I S  T H E R E  TO  S E RV E  YO U ,  

N OT R E P L AC E  YO U .  

G O O D  G R I E F  I T S E RV E S  

YO U  W E L L .

I  T R U S T T H E  J U D G E M E N T O F  OT H E R S

T R U S T T H E  J U D G E M E N T O F  OT H E R S

I  T R U S T T H E  J U D G E M E N T O F  OT H E R S

I  T R U S T M Y OW N  J U D G E M E N T

T R U S T YO U R  OW N  J U D G E M E N T

D e a r  < M R  A N S E L L > ,  y o u r  e xc l u s i v e  i n v i t a t i o n  

t o  t e s t  d r i v e  t h e  a l l  n e w  J a g u a r  X J.
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