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Retouching:

Southern Comfort

| was briefed to work on the shot on the
left and make it look like it was lemonade
with Southern Comfort at the bottom.

Back to
Retouching




02
Retouching:

Haagen Dazs

| was briefed to clean up this product. It was
also shot on a different tile to the rest of the
products in the range. So | had to make it
consistent with the rest of the photography.

You can see the changes that were made to
this original shot on the following page.

Before Back to
& After Retouching
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Retouching:

Haagen Dazs

Before Back to
& After Retouching
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Back to
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03
Retouching:

Roche

This is an image of a gene chosen by Roche
to use on a campaign. | had to extend the
background and add a 3D glass X and

mute the colour around the X. This was to
show an improvement in a new product
they were using in gene research.
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Retouching:

Roche

Before Back to
& After Retouching
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Retouching:

Gilead

Here is an example of an image that | was
briefed to retouch. On the following page you
can see exactly what | had to remove or add.

Before Back to
& After Retouching




Retouching:

Gilead

Before Back to
& After Retouching













THE LOST CITY OF

STONEHENGE J riouching

National Geographic Channel

Here you can see the final composite
image artworked into it’s final context.

STONEHENGE DECODED. TONIGHT AT 8PM.

Sky Digital 526 VirginTV 230 Tiscali 112

GEOGRAPHIC
CHANNEL

New evidence revealed in a world exclusive D NATIONAL

Before Back to
& After Retouching
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BOTANICAL PRE-SHAVE OIL
HUILE DE PRERASAGE AUX
EXTRAITS NATURELS DE PLANTES

€ 30ml. NET WT.
POIDS NET 1.0 OZ.
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G B . . Packaging:

SPARKLING Strathmore Water

Strathmore Strathmore

: were fairly complex to artwork. It needed a
SPRING SPRING : : :
WATER WATER spot white base to print onto film that would
] | - wrap around each bottle in the range. As
you can see on the spot white plate below |
had to add bit-mapped areas of white so the
clouds would print white and then knockout
areas of the remaining colours that print
afterwards to leave the relevant areas white.

This design printed spot white, cyan,
and a green/blue Pantone spot ink.

Back to
Packaging
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# Packaging:

Strathmore Water

You can see here the complexity in
printing this design. A total of 6 inks
to produce the final artwork.

r u
LT e

i al
|
| i
e =]
R b el e

Back to
Packaging




il
L PR L B

EAUIEIAEL BLH AT

iBgiliana i oif

i
L. S bR T ]

LPIEARY IEH ENT

cLrzBam>

LHOAWO0D 5= NHIHLNOS

T = I T = O s T

SOUTHERN =% COMFORT

[ it L]

promotiosal pitcher wrap packs

FORME NUMBER Y22061

o mm im

SOUTHEAN]  SOUTHERN =% COMFORT

COM I:'ﬂ RT promotional pitcher wrap pocks
JH -

R

-

T e R N L R . U B s ]

Back to

Packaging

03
Packaging:

Southern Comfort

Here are two examples of packaging
for Southern Comfort that | set up.

The top one is five colour. Four colour process
and a spot gold in the illustration detail and on
the branded elements to give them lift from the
design. | had to trap this design very carefully

to avoid any mis-registration problems in print.

The second design is set up using one
Pantone colour only and a spot white ink.
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This is an example of food packaging
from a range that | set up for an
agency. It incorporates a spot white ink,
process and other Pantone inks.
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PREPARE
2]

PREPARE
2]

BOTANICAL PRE-SHAVE OIL
HUILE DE PRERASAGE AUX

I EXTRAITS NATURELS DE PLANTES

© 30ml. NET WT.
POIDS NET 1.0 OZ.

YOUR ZIRH
SKIN TOOLS

[MMMEMN CLEAN
H[ZIEE SHAVE
EE3EE MOISTURIZE
HEEE ENHANCE

‘THIS GENTLE FACE CLEANING GEL WORKS TO REMOVE DIRT AND
OIL WITHOUT DRYNESS OR IRRITATION. CONTAINS A SOOTHING
'BOTANICAL BLEND, IDEAL FOR NORMAL TO DRY SKIN.

SUGGESTED USE: WET FACE. SQUEEZE A SMALL AMOUNT INTO
PALM. WORK INTO A LATHER AND APPLY TO FACE AND NECK.
RINSE AND PAT DRY, USE TWICE DAILY.

CE GEL NETTOYANT DOUX ELIMINE LES IMPUETES ET LEXCES DE
‘SERUM, SANS DESSECHER LA PEAU NI PROVOQUER D'IRRIATION.
COMPLEXE APAISANT AUX PLANTES, IDEAL POUR LES PEAUX
NORMALES A SECHES.

LIMPIADORA FACIAL SAUVE
MILDER GESICHTSREINIGER
DETERGENTE DELICATO PER IL VISO
PPRODUTO PARA A LIMPEZA DA PELE
GREEK GREEK GREEK

INGREDIENTS: WATER (AQUA), COCAMIDOPROPYL BETANE,
PEG-120 METHYL GLUCOSE DIOLEATE, DIPROPYLENE GLYCOL,

I ‘SODIUM LAURYL SULFATE, SODIUM METHYL COCOYL TAURATE,
I SODIUM BENZOATE, POLOXAMER 184, SODIUM SULFATE,
TRISODIUM EDTA, CITRIC ACID, BUTYLENE GLYCOL, SODIUM

CHLORIDE, CHAMOMILLA RECUTITA (MATRICARIA) FLOWER
EXTRACT (CHAMOMILL ITITA), Ul 1FO
(LAVENDER) ) m(LAVE ANGUSTIFOLIA),
HENOXYETHANOL, SALVIA OF

P FFICINALLS (SAGE) LEAF EXTRACT
(SALVIA ~ OFFICINALIS), METHYLPARABEN, ETHYLPAR/
ISOBUTYLPARABEN, PROPYLPARABEN, BUTYLPARABEN.

NOTE: AOID DIRECT CONTACT WITH EYES. IF CONTACT OCCURS,
| RINSE EYES WITH WATER. KEEP OUT OF REACH OF CHILDREN.

IMPORTANT: EVITER LE CONTACT AVEC LES YEUX. LE CAS
ECHEANT, RINCER ABONDAMMENT A LEAUTENIR HORS DE
PORTEE DES ENFANTS.

ABEN,

NOTA: EVITAR EL CONTACTO DIRECTO CON LOS 0J0S. EN CASO
DE CONTACTO, ACLARAR CON ABUNDANTE AGUA. MANTENER
| FUERA DEL ALCANCE DE LOS NINOS.

I ANMERKUNG: ~ AUGENKONTAKT  VERMEIDEN. _ BEI
VERSEHENTLICHEN KONTAKT, AUGEN MIT WASSER AUSSPULEN.
VON KINDERN FERNHALTEN.

IMPORTANTE: EVITARE IL CONTATTO DIRETTO CON GLI
OCCHI. IN CASO DI CONTATTO CON CLI OCCHI SCIACQUARLI
CON ACQUA. TENERE FUORI DALLA PORTATA DEI BAMBINI.

PREPARE
2]

BOTANICAL PRE-SHAVE OIL . T
HUILE DE PRERASAGE AUX g | =
| EXTRAITS NATURELS DE PLANTES

€ 30ml. NET WT.
POIDS NET 1.0 OZ.

Vertical Grain

31/32

—-r-g

21/32

- 1 it

1 3/8 —><—31/32 —
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05
Packaging:

Zirh

This example shows a piece of packaging
artwork that was to be printed on silver board
with two Pantone inks and a spot white.




TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC

TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC

TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC

TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC

TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC

TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC
TBC

06
Packaging:
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01
Point of Sale:

Southern Comfort: Various

Here are some items created for Southern
Comfort. The poster on the left is A1

and had a special set up using a UV

ink that was overprinted onto the logo
and type and glowed in the dark.

The rest of the items all have a spot
metallic gold ink incorporated to bring
attention to the branded elements.

The poster immediately to the left was created
as part of a display stand. | created all the detail
in Photoshop to build the Mardi-Gras style mask.
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02
Point of Sale:

Lego: FSDU

This is a free standing display unit that | created
all the elements for. It’s all done in Photoshop
with textures that | created.

Every element here was created by myself

from the nuts, bolts, textures, panels & cogs.

The only part | didn’t create is obviously
the toys themselves and the ‘Take the
Challenge’ logo, which was supplied

by Lego.
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BRAUN

of the styles,
: .;;. 1|h df:u“rlgtﬁ

Remove the weekend

with 50% less redness.

= Braun Series 3 with

BRAUN

Series 5

Captures even stubborn
£ | hairs others leave flat-lying.

Braun Series 5 with

A quantum leap in thoroughness.
10,000 micro vibrations with
every stroke.

Braun Series 7 with

Back to
POS

04
Point of Sale:

Braun: Posters
Artwork layouts for Braun.

Here the retouching of the blacks in

the images is really important, so that
they are seamless throughout the whole
piece and the rest of the campaign.

| also created the swirl going around the
hair products and artworked the layouts.
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Point of Sale:

= ol . el ks ” ; Southern Comfort: Tent Card

{1 s - §

£ T =
:E j'li" ) E ] : This is a ‘tent card’ that is intended to stand on
; ! i a table in a bar advertising drinks promotions.

e L
[ -
[

-
‘ —
- |

It was relatively complex to set up. It has a spot
white ink where the graphics knock out. It also
i has a spot gold ink used on text, graphics and
the intricate area on the illustration. This had

to be trapped to avoid registration problems

by choking the gold with the process colours.
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| also did the retouching on the glass to
show through to the background pattern.
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ERT TITLE AND NAME>,
/E INVITATION TO TEST DRI

xJ

vNOVvr M3N 171V IHL

44 The new XJ is a paradigm
shifter...its ability to be plus
and soothing one moment,
and composed, precise and
entertaining the next. I'f

Mat: -

44 You'll walk into the

showroom, take one OW WILL YOU
look at the car and XPERIENCE
fall in love. 17 HE ALL NEW

Ja ) I ACGUAR XJ7

, 41 The new XJ is simply the world's best
41 You'll respect the others driving and most engaging luxury car. I'f
but you'll love the XJ.IT

41 The XJ's technology is there
to serve you, not replace you.
Good grief it serves you well. Il




	Contents
	Retouching
	R 1
	R 2a
	R 2b
	R 3a
	R 3b
	R 4a
	R 4b
	R 5a
	R 5b
	R 6a
	R 6b

	Packaging
	P1
	P2
	P3
	P4
	P5
	P6

	Point of Sale
	Pos 1
	Pos 2
	Pos 3
	Pos 4
	Pos 5
	Pos 6

	Direct Mail
	Brochures
	Brochure 1
	Brochure 2
	Brochure 3
	Brochure 4
	Brochure 5
	Brochure 6


	Direct Mail Btn: 
	CV: 
	POS: 
	Packaging: 
	Retouching: 
	Retouch Btn 1: 
	Retouch Btn 4: 
	Retouch Btn 2: 
	Retouch Btn 6: 
	Retouch Btn 5: 
	Retouch Btn 3: 
	Contents 1: 
	Back To Retouching 2: 
	Retouching 2: 
	Haagen Dazs After 2: 
	Retouching 4: 
	Haagen Dazs B5: 
	Retouching 5: 
	Roche B5: 
	Retouching 6: 
	Roche After 2: 
	Retouching 7: 
	Gilead B5: 
	Retouching 8: 
	Gilead After 2: 
	Retouching 9: 
	Work Wall B5: 
	Retouching 10: 
	Work Wall B6: 
	Retouching 11: 
	Nat Geo B5: 
	Retouching 12: 
	Nat Geo After 2: 
	Packaging Btn 1: 
	Packaging Btn 4: 
	Packaging Btn 2: 
	Packaging Btn 5: 
	Packaging Btn 3: 
	Packaging Btn 6: 
	Contents 2: 
	Packaging 2: 
	Packaging 3: 
	Packaging 4: 
	Packaging 6: 
	Packaging 7: 
	Packaging 8: 
	POS Btn 1: 
	POS Btn 4: 
	POS Btn 2: 
	POS Btn 5: 
	POS Btn 3: 
	POS Btn 6: 
	Contents 3: 
	POS 3: 
	POS 2: 
	POS 4: 
	POS 5: 
	POS 6: 
	POS 7: 
	Contents 4: 


